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EARRD AafNg T8I H5uans
(Source) (Message) (Channel) I (Receiver)

NSAALNAL
(Feedback)

LLNuﬂ"IWﬁ 2.1 FILULNIZUIUNNIRRRNTULLAILAN

(Traditional Communication Process Model)

WAAITINA: AAulagann Belch, G. E., & Belch, M. A. (2012). Advertising and promotion: An
integrated marketing communications perspective (9”d ed.). New York: McGraw-
Hill.; Duncan T. (2005). Principles of advertising and IMC (2nd ed.). New York:

McGraw-Hill/Irwin.
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mslduthalo (Persuasion)
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widdoulddouide (Stakeholder)
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