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1.1 a\aﬁn-aq-aﬁa (Business Firm)
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1.3 s:uuLAsigna (Economy System)
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1.4 mﬁqﬁaﬁﬁnﬁqﬁﬁa (Business Functions)
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2.1 ananaigaan1saaa (Definition of Marketing)

ANAUNIAMAUVNANTFOLIEN W50 AMA lagangnssun1sudmslaninuanse ndndia
anuvIMsna1nlutl a.d. 2007 1331 nspeia Ao HINssy nguuodEn1 il LagnITUIuNIHEIe
dwiunisadiaassd msdoms msdulay uagnsuaniasudsiithaueiiauedmiugnd
A9n19 ﬁuﬁauﬁgwma uazdldsautalng (American Marketing Association, 2013a)
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2.2 nuaarruaanisaana (Marketing Concept)
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2.3 aanuanAaaun1saann (The Importance of Marketing)
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2.3.1 AUE1AYVaINITAAIANdFdaeANTEINa (Marketing in Organizations)
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2.4 wﬁqﬁm%ﬂmﬂ {(Marketing Functions)
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1) AIFINUNULAZA TR INEANMY (Product Planning and Development)
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