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ADNUMSCINISIIUYTU (MARKET ANALYSIS)
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NMSAIASEHKUIVUIKVANUANISY (KEY SUCCESS FACTOR : KSF)

AAS:=K SWOT

AAsTHKUYeNgUON (PEST)

S - Strengths

W - Weaknesses
0 - Opportunities
T- Threats

P - POLITIC

E - ECONOMIC

S - SOCIAL

T - TECHNOLOGY

E - ENVIRONMENTAL
L - LEGAL
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P - PRODUCT

P - PRICE

P - PLACE

P - PROMOTION
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